
 

 

 
 

 
Alberta Junior Men on a tour in Molde, Norway 
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1.0 Executive Summary: Marketing plan for the Alberta Team Handball Federation  
 
Handball combines everything we love and do well: the leaping, dribbling, passing, off-the-ball 
movement and shot-blocking …and the hard throwing like baseball (shots fly up to 70 mph); the 
body contact of hockey, soccer and lacrosse…It's nonstop, fast-breaking, simple to understand and 
high-scoring. An emerging sport in Alberta, Team Handball is played with two teams, each 
consisting of a goalie and six court players, who try to score by throwing the ball into the goal. A 
match consists of two 30 minute halves with a 10 minute halftime. Being played in more than 155 
countries by over 20 million athletes, making Team Handball one of the most developed and 
popular team sports in the world. In countries such as Denmark, Germany, France, Spain and 
Norway highly paid athletes compete in professional leagues that attract significant media 
attention. 

 
2.0 Alberta Team Handball Federation Vision and Properties 
 
MISSION STATEMENT ς Promote and assists the growth and development of Team Handball at all levels 
throughout Alberta:  
 
2.1 Strategic Vision 
 
The Alberta Team Handball Federation Committee has implemented a three stage plan that effectively 
outlines short-term and long-term goals for each of the four properties.  Each stage builds toward the 
ultimate goal of achieving the mission laid out by the Alberta Team Handball Federation. 
 

 
Alberta Senior Women on a tour in Norway 
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 Stage 2 (2011-2012) 

¶ Make our program attractive and well known by schools and zones  

¶ Expand the number of players in the Alberta Elite program up to 50 athletes per category 
(youth, junior and senior women and Men 

¶ Have 9 teams in each category of the Alberta Team Handball League Junior Division  

¶ Have well established and successful partnership and sponsorship program  

¶ Host 2 international tournaments 

¶ All 4 Provincial teams finish top 2 at the National Championships 

¶ Elite (Youth) teams finish top 2 at an international tournament 

¶ Mini Handball Program rise from 60 teams to 70 teams 

¶ Start a Junior High School league 

¶ Develop a bigger pool of coaches and referees with an international coaching and reffing 
course 

                                 

Stage 3 (2012-2013) 

¶ Have a pool of elite development in 6 Alberta zones well established  

¶ Expand the number of players in the Alberta Elite program up to 50 athletes per category 
(youth, junior, senior men, and women) 

¶ Alberta Team Handball League Junior Division to have a 1st and 2nd Division  

¶ Have well established and successful partnership and sponsorship program  

¶ Host 2 international tournaments 

¶ All 4 Provincial teams win gold at the National Championships 

¶ Elite (Youth) teams win gold at an international tournament 

¶ Mini Handball Program rise from 70 teams to 80 teams 

¶ Have all zones represented at Junior High School Provincials  

¶ Start a Mini Handball league 

¶ Develop a bigger pool of coaches and referees with an international coaching and reffing 
course 
 

 Stage 1 (2010-2011) 

¶ Make our program attractive and well known by schools and zones  

¶ Expand the number of players in the Alberta Elite program up to 40 athletes per category 
(youth, junior and senior women and Men 

¶ Have 7 teams in each category of the Alberta Team Handball League Junior Division  

¶ Have a well established and successful partnership and sponsorship program  

¶ Host an international Tournament   

¶ All 4 Provincial teams finish top 2 at the National Championships   

¶ Elite (Youth) teams finish top 3 at an international tournament 

¶ Mini Handball program rise from 45 teams to 60 teams  

¶ Junior High School Provincial will have 10 teams in each category 

¶ Develop a bigger pool of coaches and referees with an international coaching and reffing 
course 
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Property: International Visibility 
 
One of the major goals of the Alberta Team Handball Federation is to compete and be successful at the 
National and International level. This includes competing in major events such as the Canadian National 
Championships as well as in the USA, South America and Europe. The Alberta Team Handball Federation 
will also host the Canada Cup and Canadian National Championships (on a rotational basis). Each of 
these is a unique opportunity for sponsors to gain international visibility. 
 
Canadian National Championships 
 
In May of 2010 the Senior Canadian National Championship will be held in Sherwood Park, Alberta. 
Alberta is always fighting for gold, in the last 5 years Alberta teams have medaled in every National 
Championship including 10 gold medals. 
 
Canada Cup 
  
In 2010, the Alberta Team Handball Federation will bring back the Canada Cup, an international handball 
tournament designed to draw teams from all over the world to engage in high level competition in 
Canada. The 2010 Canada Cup will be hosted at the University of Alberta. This tournament is a 
wonderful opportunity for the Women's National Team to gain international playing experience, as well 
as exposing people from the surrounding region to the highest level of Team Handball competition. In 
the first year of the tournament, the Alberta Team Handball Federation expects to bring in 5,000 
spectators, as well as regional television and media representatives. 
 
International Tours  
 
At least once a year, all provincial elite programs plan a trip internationally to pursue additional 
international experience against high-level handball teams. The Alberta Team Handball Federation 
believes that engaging in international level competitions, as often as possible, is imperative to 
developing our athletes into one day making the National Team or playing professionally overseas.   
 

Potential Deliverables during Competition 
 
 Designation as Official Sponsors of the Competition 
• Media value and impressions (press conference, games, all media, web site etc.) 
• Right to use the ATHF logo for product promotion 
• Sponsor designation on Championship Trophy, MVP awards and during award ceremonies 
• Opportunities for point of purchase sales and product seeding for sponsor’s products 
• Fan loyalty program (e.g. coupons, flyers, royalty cards) 
• Logo on tournament t-shirt, pennant, official program, media guide, etc. 
• Signage during games or events 
• Cross promotion (e.g. half-time, between games -contests and sweepstakes) 
• Employee incentive program 
• Hospitality (VIP tickets, exclusive access, hospitality room, business to business, athlete appearances) 
• Cause-related marketing opportunities 
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 League Development 
 
The Alberta Team Handball League was established in 1994 which started with 6 teams and now has 
grown to 20 teams and has 4 categories senior men and women and junior men and women. Our goals 
in the next few years are to keep building the league and have 1st and 2nd division.  
 

Potential Deliverables for Alberta Team Handball Leagues 
 
Designation as Official Sponsors (e.g. Supplier) of the league 
• Media value and impressions (games, all media, web site etc.) 
• Right to use League Logo for product promotion 
• Opportunities for point of purchase sales and product seeding for sponsor’s products 
• Logo on license merchandise for the League (e.g., apparel, memorabilia, etc.) 
• Signage during league games or events (banquet, award ceremony) 

 
Grassroots Development Program 
 
To grow the sport of Team Handball in Alberta it is crucial to educate future generations about our 
sport, so that there will be no confusion between ‘Handball’ and ‘Team Handball’. The Alberta Team 
Handball Federation is committed to seeing the development of Team Handball as a popular sport in 
Alberta. During the 2008-2009 school year, the Alberta Team Handball Federation conducted around 60 
clinics and reached over 2300 boys and girls, as well as physical education teachers. Although this was a 
great start, the ATHF would like to conduct even more clinics, with the goal of reaching 10,000 students 
by the end of 2011. The Alberta Team Handball Federation organizes 2 Mini Handball festivals and a 
Junior High School Tournament with over 35 teams in Mini Handball and over 12 teams in Junior High 
School.  
 

Potential Deliverables for Grassroots Development 
 
• Designation as Official Sponsors (e.g. Supplier) of Team Handball Clinics in schools   
• Media value and impressions (web site, brochures, etc.) 
• Opportunities for point of purchase sales and product seeding for sponsor’s products  
• Logo on Clinic Crew apparel and souvenir t-shirts 
• Cross promotion (e.g. fliers, coupons, and samples distributed at clinics) 
• Hospitality (e.g. free event tickets, signed gifts, etc.) 
• Athlete appearances 
• Cause related marketing opportunities 

 
3.0 Partnership 
 
3.1 PRIMARY SPONSOR (Unique Naming Partner)  
Cost: $10,000 per year (Max 2 Years) 
 
The Primary Sponsor will be the Corporation whose name is most closely associated with the Alberta 
Team Handball Federation through a long-term partnership with a sponsor that is dedicated to the 
development of the sport. As the ATHF reaches their goals, it will be this Corporation who will share in 
their national/international success. From the grassroots level to the International level, the Primary 
Sponsor will be the most important enabler of the growth of Team Handball in the Alberta.  
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Benefits for the Primary Sponsor*  
 
• Designation as Official Sponsor (Naming Partner) of the Alberta Team Handball Federation 
• Media value and impressions (games, all media, Web site, etc.)  

¶ Primary advertising spot on the ATHF webpage and ATHL webpage  
¶ Logo on event tickets  (Nationals and international events) 
¶ Logo displayed on backdrop during  any press conferences  
¶ Right to use ATHF logo and image for product promotion  
¶ Opportunities for point of purchase sales and product seeding for sponsor’s products  
¶ Kiosk during any ATHF Event (Tournament, Nationals, International tournaments)  
¶ Kiosk during ATHL finals 
¶ Corporate logo associated with the Alberta Provincial Teams 
¶ Logo in the front-center of the game jersey  
¶ Logo on any apparel  
¶ Signage during games or events  
¶ Six banners, four on the sidelines, during Nationals or other ATHF Sanctioned Tournament  
¶ Develop program to promote the relationship between the Corporation and the Alberta 

Team Handball Federation 
¶ Fan loyalty program (e.g. coupons, flyers, royalty cards)  
¶ Cross promotion (e.g. fan, client or employee contests and sweepstakes)  
¶ Develop cause related marketing opportunities with the ATHF 
¶ ATHF gear  

Å Four (4) official Alberta jerseys  
Å Four (4) handballs signed by the ATHF Provincial Players  
Å Four (4) official ATHF Golf Shirts  
Å Ten (10) official ATHF T-Shirts 

 
 
 
 
 
 
3.1 Gold Sponsor (Max. 2)  
Cost: $5,000 per year  
Benefits for the Gold Sponsor*  
 
• Designation as Official Sponsor of one of the following: 

¶ Alberta Team Handball League 

¶ Designation as Official Sponsors of the Alberta Team Handball League  

¶ Right to use the ATHL logo for product promotion  

¶ Sponsor designation on Championship Trophy  

¶ Opportunities for point of purchase sales and product seeding for sponsor’s 
products  

¶ Logo on All-Star t-shirt 

¶ City of Champions Tournament  

¶ Designation as Official Sponsors of the City of Champions Tournament 

¶ Right to use the ATHF logo for product promotion  

¶ Sponsor designation on Championship Trophy  

¶ Opportunities for point of purchase sales and product seeding for sponsor’s 
products  

¶ Logo on tournament t-shirt, pennant, official program, media guide, etc.  
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¶ Team Handball Clinic Crew/Summer Camp  

¶ Designation as Official Sponsors of the Team Handball Clinic Crew  

¶ Corporate Logo on clinic and camp handouts and recruitment brochures  

¶ Opportunities for point of purchase sales and product seeding for sponsor’s 
products  

¶ Logo on Clinic Crew apparel and souvenir t-shirts  

¶ Cross promotion (e.g. fliers, coupons, and samples distributed at clinics)  

¶ Media value and impressions (games, all media, web site, etc.)  
¶ Advertising in the sponsors section of the ATHF webpage and ATHL webpage  
¶ Opportunities for point of purchase sales and product seeding for sponsor’s products  
¶ Kiosk during sponsored ATHF event (City of Champions, Nationals, International 

tournaments)  
¶ Corporate logo associated with the ATHF  
¶ Logo on the shoulder of the game jersey  
¶ Signage during games or events  
¶ Three banners, two on the sideline, during any ATHF sanctioned Tournament 
¶ Develop program to promote the relationship between the Corporation and the ATHF  
¶ Fan loyalty program (e.g. coupons, flyers, royalty cards)  
¶ Cross promotion (e.g. fan, client or employee contests and sweepstakes)  
¶ Develop cause-related marketing opportunities with the ATHF  
¶ Alberta Provincial Team gear  

Å Two official Alberta jerseys  
Å Two handballs signed by the ATHF Provincial Players 
Å Two official ATHF Golf Shirts  
Å Five official ATHF t-shirts  

 
3.2 Silver Sponsor (Max. 4)  
Cost: $3,000 per year  
Benefits for the Silver Sponsor*  
 
• Media value and impressions (games, all media, web site, etc.)  

¶ Advertising in the sponsors section of the ATHF webpage and ATHL webpage  
• Corporate logo associated with the ATHF  

¶ Logo on the game uniform shorts  
• Naming rights one of the following trophies:  

¶ MVP for Junior Men and Women Alberta Team Handball League 
¶ MVP  for City of Champions 
¶ MVP for Junior High School Provincial Championships  
¶ Mini Handball Provincial Championships.  

• Signage during games or events  
¶ One banner, on the sideline, during any ATHF Sanctioned event.   

• Develop program to promote the relationship between the Corporation and the ATHF 
¶ Fan loyalty program (e.g. coupons, flyers, royalty cards)  
¶ Cross promotion (e.g. fan, client or employee contests and sweepstakes)  
¶ Employee incentive program  

• ATHF gear  
¶ One official Alberta Provincial jersey  
¶ One handball signed by the Alberta Provincial Players 
¶ One official ATHF Gold Shirt  
¶ Five official ATHF t-shirts  
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3.3 Bronze Sponsor (Max. 4)  
Cost: $2,000/year  
Benefits for the Bronze Sponsor*  
 
• Media value and impressions (games, all media, Web site, etc.)  

¶ advertising in the sponsors section of the ATHF webpage and ATHL webpage  
• Signage during games or events  

¶ One banner behind a goal during an ATHF sanctioned event.  
• Develop program to promote the relationship between the Corporation and the ATHF  

¶ Cross promotion (e.g. fan, client or employee contests and sweepstakes)  
• Develop cause related marketing opportunities with the ATHF  
• ATHF gear  

¶ One official ATHF Provincial jersey  
¶ One handball signed by the ATHF Provincial Players  
¶ Two official ATHF t-shirts  

 
* Sponsorship benefits can be customized to meet the sponsors specific needs and desires, these are 
just parameters.  
 
3.4 Official Supplier  
 
The ATHF is seeking several products that will help the team achieve their goals. The corporation who 
donates products will be the Official Supplier of the Alberta Team Handball Federation. The following is 
a list of some of the suppliers that the Alberta Team handball Federation is looking for, but not limited 
to:  
• Game apparel  
• Practice apparel  
• Balls  
• Goals  
• Stick-um  
• Shoes  
• Travel apparel (casual clothing)   
• Office supplies  
• Energy drinks  
• Energy bars  
• Water  
• Vehicles/transportation  
• Software or online resources  
• Printing services (media guides, brochures, posters, fliers, etc.)  

 
3.5 Benefits for the Official Apparel Supplier  
 

¶ Designation as Official Apparel Supplier of the Alberta Team Handball Federation 
¶ Media value and impressions (games, all media, web site, etc.) 
¶ One page ad in the Media Guide of Alberta Team handball Federation  
¶ Primary advertising spot on the Alberta Team handball Federation webpage  
¶ Right to use Alberta Team handball Federation logo and image for product promotion  
¶ Opportunities for point of purchase sales and product seeding for sponsor’s products 
¶ Corporate logo associated with Alberta Team Handball Federation 
¶ Logo on one sleeve of the game jersey 
¶ Signage during games or events  
¶ One banner, on the sideline, during any Tournament in Alberta  
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¶ Develop program to promote the relationship between the Corporation and the Alberta 
Team Handball federation 

¶ Fan loyalty program (e.g. coupons, flyers, royalty cards) 
¶ Cross promotion (e.g. fan, client or employee contests and sweepstakes) 
¶ Employee incentive program 
¶ Athletes available for 1 corporate event 
¶ Develop cause-related marketing opportunities with the Alberta Team Handball Federation  

 

3.6 Individual Supporters  

There are a few levels of support available for individuals interested in donating to the ATHF 

¶ Champion: $1000 

Å Benefits: Official ATHF Golf Shirt (1), Official ATHF Sweatshirt (1), Official ATHF T-shirts (2)  
 
¶ All-Star: $500  

Å Benefits: Official ATHF Sweatshirt (1) and an Official ATHF T-shirt (1)  
 
¶ Fan $100  

Å Benefits: Official T-shirt (1)  
 
 
3.7 Summary  
The Alberta Team Handball Federation is looking for Sponsors who will share their vision and become an 
integral part of their mission and dreams. This partnership will be extremely rewarding for both the 
Alberta Team Handball Federation and their sponsors.  The Alberta Team Handball Federation will be 
given the Apparel supplies they need to achieve their goals and reach their potential, while the Sponsor 
will enjoy the exciting benefits that come with sponsoring a Provincial Federation.  These include the 
ability to support the dreams of young athletes, and promote the image that the public associates with 
these individuals: determination, dedication, self-discipline, perseverance, and the ability to overcome 
great obstacles. Sponsoring a Provincial Federation also portrays a sense of national pride, by 
encouraging and supporting athletes who will represent Alberta and Canada in some of the most 
prestigious athletic competitions in the world: the Olympic Games, World Championships, Pan-American 
Games and Pan-American Championships.  In addition to the positive image that most people associate 
with National Team athletes, there also comes a great deal of visibility that we hope, will serve your 
company. 
 
 
 
 
 
 
 

www.teamhandball.ab.ca 
11759 Groat Road, Percy Page Centre, Edmonton, Alberta, T5M 3K6 

Phone: (780) 415-2666   Fax: (780) 422-2663   Email: handballalberta@gmail.com 
 

 


